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Brides on the Go (BOTG) Forging Ahead with Fresh Way for Brides to Meet their Wedding Planners 

“Speed Dating” for Brides

LOS ANGELES – Brides on the Go (BOTG), a subsidiary of Adore Productions, Inc., is celebrating its second Los Angeles event – a novel twist on the “speed dating” concept which will match brides with the area’s top wedding planners.  This year’s BOTG session will be hosted by the landmark Los Angeles restaurant, Yamashiro, nestled in the Hollywood Hills.

The Los Angeles event will take place from 12:00 p.m. to 4:00 p.m., Sunday, August 26 at Yamashiro, located at 1999 N. Sycamore Ave Hollywood, CA .

Buoyed by significant praise following the September 2006 launch of BOTG in Los Angeles, Kathy Smith – the architect of this new match-making event – says both brides and planners will have even more to look forward to.

This event is sure to deliver a tailored setting that brides will be able to enjoy.  From the sampling of bridal services of one select vendor for each category of planning (i.e. one photographer, one florist,etc). To the a new addition.  The BOTG Beauty Bar exclusively presented by Enjoy Hair Care Products.  Brides can be consulted by Makeup Artists and Hair stylists from the Wellness Spa, Being in LA.   There will not be a dull moment when the brides are mulling over who was their top five out of the planners they have gotten to meet.

This year, BOTG will sustain it’s “speed dating” theme, but in addition to matching brides and planners, the upscale BOTG soireé at Yamashiro will also feature products reflecting the latest craze in wedding, beauty, and lifestyle products and services.   The Brides on the Go forum will introduce 30 top Southern California wedding planners to 100 brides in the market for the perfect wedding coordinator.  

By adopting the popular social networking approach first used to match young Jewish singles, Smith is confident that Brides on the Go is bringing an innovative, new approach to the wedding planning segment of the bridal industry.

In step with the trend for every bride needing a wedding planner Kathy says “The trend in elegant bridal events has turned the heads of many in lifestyle products.  I want to bring those exciting products and services to the forefront.  How else can you find out about something like a chartered jet bachelorette and how affordable it really is?”  

Smith also announced that BOTG will be branching out in 2007 with events matching brides and planners slated for Minneapolis, Minnesota; Washington, D.C.; San Francisco, California; and San Antonio, Texas.

“A bride can surf the internet for a wedding planner for days on end, but what it really comes down to is actually finding, meeting and connecting with the planner who’s right for you,” said Smith.  “Brides on the Go is designed to help brides and planners get to that moment quicker.”

Smith, a veteran wedding coordinator who co-owns the event planning company Adore Productions, Inc. with her husband, is a youthful, blue-eyed blonde who combines the charm of Reese Witherspoon with the business acumen of Donald Trump.  

Her passion for all things wedding-related and Smith’s continuation in planning for the national wide spread of Brides on the Go events has caught the attention of leading wedding publications such as the Condé Nast’s Brides Magazine and its Brides.com website.

This year, BOTG has partnered with The Knot (TheKnot.com), just one of the current participants in the June BOTG event in Los Angeles.

“I really knew I could take off with this venture after seeing so many upscale bridal events surfacing” Kathy said.   “Yet not one of these events truly caters to a bride’s need to connect with the sources who know everything there is to know about weddings.”  

The need for a service like BOTG has been duly noted by fellow wedding show producers like Ilona Sherman of the renowned bridal show, Weddings in the Grand Tradition.  

“By providing a forum of this type and in such a lovely social setting, brides have the opportunity to find the planner whose vision matches their own style, taste and budget,” said Sherman.

According to the website The Wedding Report, the 2006 U.S. wedding market experienced a 1% increase in the number of weddings over 2005.  That may seem like a small percentage but with 2,271,910 estimated weddings, “small” is not the word to describe the wedding planning market.   At this rate, the average cost of a wedding will go up by 4% making it $31,400, of which about 20% goes to the wedding planners themselves.

“There’s more than enough business for everyone,” Smith says.  “Simply having the opportunity to educate today’s modern, busy brides about the benefits of having a professional wedding consultant on their team is reward enough for me.”

The BOTG networking forum takes place from 12:00 p.m. to 4:00 p.m., 

Sunday, August 26 at Yamashiro Cal Asian Restaurant, 

1999 N. Sycamore Ave., Hollywood, California.  

Brides and wedding planners may RSVP for the event by visiting www.bridesonthego.org or by calling Brides on the Go at (323) 309-2393.
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